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Date & 

Day 
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20/09/2025 

Saturday 

Subject Accountancy  Marketing Economics English  B. St. IP / PE / A.Maths 
 

Subject: English Core (301) 
  Total 

 Comprehension Passage 18 

 Note Making 8 

 Grammar (Editing Text, jumbled words) 7 

 Advertisements 3 

 Job Application 5 

 Speech 5 

 RTC Poem 3 

 RTC Hornbill 3 

 RTC Snapshot 4 

 Short answer question (2*4) Hornbill 8 

 Short answer question (2*3) Snapshot 6 

 Long Answer Question Hornbill 5 

 Long Answer Question Snapshot 5 

SYLLABUS 

Chapter Name 

Portrait of the Lady, We are not afraid to die, Discovering Tut  

Photograph, Laburnum Top, Voice of the rain 

Summer of the beautiful white Horse, The Address, Mother’s Day 

Note Making, Job Application, Speech, Advertisement, Grammar 

INTERNAL ASSESSMENT: ASL 20 

 
Subject: Accountancy (055) 

Ch. No. Chapter Name 1 Mark 3 Marks 4 Marks 6 Marks Total 

1 Introduction to accounting (3) - - - 03 

2 Basic terms of accounting (1) - (1) - 05 

3 Theory base of accounting (3) (1) - - 06 

4 Bases of Accounting (1) - (1) - 05 

5 Accounting Equation (1) - - (1) 07 

6 Rules of Debit and Credit (1) (1) - - 04 

7 Source Documents/Vouchers (2) (1) - - 05 

8 Journal with GST (1) (1) - (1) 10 

9 Ledger (1) - (1) - 05 

10 Trial Balance (1) (1) - - 04 

11 Subsidiary Books-I (Cashbook) (1) - - (1) 07 

12 Subsidiary Books-II (2) - - (1) 08 

13 Bank Reconciliation Statement (2) (1) - (1) 11 

Grand Total 1×20=20 3×6=18 4×3=12 6×5=30 80 

 



Subject: Business Studies (054) 

Ch. No. Chapter Name 
1 

Mark 

3 

Mark 

4 

Mark 

6 

Mark 
Total 

1 Nature and Purpose of Business 3 1 1 1 16 

2 Forms of Business Organisations 6 - 2 1 20 

3 Public, Private and Global Enterprises 3 1 1 1 16 

4  Business Services 3 1 1 1 16 

5 Emerging Modes of Business 5 1 1 - 12 

 Total 20 12 24 24 80 

 Subject: Economics (030) 

Ch. No. Chapter Name 
1 

Mark 

3 

Mark 

4 

Mark 

6 

Mark 
Total 

 SECTION - A (Micro Economics)      

1 Introduction 2 1   5 

3 Demand 2   1 8 

4 Elasticity of Demand 2  1  6 

5 Production Function 2 1 1  9 

9 Supply 2  1 1 12 

Total 10 6 12 12 40 

Ch. No. Chapter Name 
1 

Mark 

3 

Mark 

4 

Mark 

6 

Mark 
Total 

 SECTION - B (Statistics for Economics)      

1 Economics: An Introduction 1 1   4 

2 Meaning, Scope and Importance of Statistics 1  1  5 

3 Collection of Data 1 1   4 

4 Organisation of Data 1  1  5 

5 Tabular Presentation  2  1  6 

6 Diagrammatic Presentation 1   1 7 

7 Graphic Presentation 1    1 

8 Arithmetic Mean 2   1 8 

Total 10 6 12 12 40 

 Subject: Informatics Practices (065) 

Ch. No. Chapter Name 
1  

Mark 

2 

Mark 

3  

Mark 

4  

Mark 

5 

Mark 
Total 

1 Computer System 2   1  6 

2 Getting Started with Python 4 1 1   9 

3 Python Programming Fundamentals 4 3    10 

4 Conditional & Looping Constructs 5 2 1 3  19 

5 Lists in Python 6 1 3 1 1 26 

Total 21 7 5 5 1 70 

 Subject: Physical Education (048) 
Ch. No. Chapter Name MCQ VSA SA CBS LA Total 

1 Changing Trends in Physical Education 3 2 1  1   

2 Olympic 4 1 1  1      

3 Yoga 3 1 1 1 1  

4 Children With Special Needs 4 1 2 1   

5 
Physical Fitness and Wellness in 

Sports 
4 1 1 1 1  

Total 18 5×2=10 5×3=15 3×4=12 3×5=15 70 



 Subject: Applied Mathematics (241) 

Ch. No. Chapter Name 
MCQ 

1 Mark 
VSA SA LA  CBS Total 

1 Numbers 1 1    3 

2. Indices and Logarithms 3  1 1  11 

3. Quantitative Aptitude 2 1 1 1 1 16 

5. Sets and Relations 3 1 1  1 12 

6. Sequence and Series 3 1 1 1  13 

7. Permutation and Combination 3 1 1 1 1 17 

8. Logical Reasoning 5  1   8 

 Total 20 10 18 20 12 80 

 Subject: Marketing (812) 
Ch. No. Chapter Name  Total 

 

Part I 

1.Communication Skill III 

2. Self-Management Skill III 

Objective type questions:  1 mark:   1×10 =10 

Subjective type questions: 2 marks: 2×3   =  6 

 

                                                                           

16 

 

Part II 

1.Introduction to Marketing 

2.Marketing Environment 

3.Marketing Segmentation, Targeting 

and Positioning 

Objective type questions:  1 mark:   1×20 = 20 

Subjective type questions: 2 marks: 2×3 =    6 

                                           3 marks: 3×2 =    6 

                                           4 marks: 4×3 =  12 

44 

 Total 60 

 

 


